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AKAAHMAIKO ETOZ 2024-2025
MAGOHMA: AIOIKHZH KAINOTOMIAE  EPFAZIA 1A 10% TOY ZYNOAIKOY BAGMOY
KATAGEZH KAI MAPOYZIAZH : 22 GEBPOYAPIOQY 2025

Epyaoteite ogadika (2-4 @oitntég o€ kB opdda) Kai dnuioupyeioTe pia avagopd (Word) kabwg kal
uia (pptx /) dMou péoou) Tapouaiaon pe Ta TTapakdatw Bépara. Karabéate dUo apyeia (a) Word + ()
pptx (1) GAo Yéoo mapouaiaong). Mpoagoxn otnv Ovopacia Twv apxEiwv.

1. EmAECre kai AvamtOgre aUvropa 4 évvoleg amd Ti¢ mapakatw 10 (uéxpr 60 AéEeic yia Tnv KGBe pia —
avagépete kal Tapadelyya). AnpioupyeioTe 1-2 slides yia v kaGBe pia amd Ti¢ 4 évvoleg TTou Ba
emIAECeTE. Bpeite KATTOI0 OXETIKO video (udvo To link) yia Tnv kGO pia a6 auTEG.

1. Oikovoyia TG yvwaong
2. Kawvortopia
3. Eogeupeon
4. Kaivoropia
5. EUpog Kaivotopiag
6. Commercialisation
7. Diffusion
8. Spin off
9. Value Creation / Value Capture
10. Business Models (in General) — Not MBC

2. Kard Peter Drucker - 7 mmyé¢ Kaivotopiag. AvagepBeite ouvtopa (uéxpl 50 AECEIC n KaBe pia).
AnpioupyeioTe 2-4 slides auvolika. (YTapxel UAIkG 070 2° pabnua).

3. EmA&gre kai Avamtigre auvopa 4 €vvoieg amo Tig TapakaTtw 10 (uéxpr 60 AECEIS yia Tnv kGBE pia —
ava@épete kal Tapadeiyua). Anuioupyeiote 1-2 slides yia Tnv k@Be pia amd Tig 4 évvoieg Tou Ba
eMAEGETE. Bpeite kG010 OXETIKG Video (ubvo To link) yia Tnv kGO pia amé autég. (Yapxel uhikd oto
2° uébnua).

1. AnuioupyikdtnTa (ATopiKA kKai Opyavwalakr)

2. Start-ups

3. Opyavwaiakr KouAtoUpa

4. Opyavwaiakh ANayr

5. Venture capital (ke@GAQIO ETTIXEIPNUATIKWY CUUUETOXWV)
6. AiaioBnon / Aibpaon (Insight)

7. R&D

8. Aidyuon Texvohoyiag (Spill-overs)

9. Al & Avarrugn Néwv Mpoidvtwy

10. Crowdsourcing (IMAnBotropioudg)
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