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! Tieival Ta Web Analytics;

NOYIOMIKO pETPNONG & ouAAoyncdedopEVWY and To website

Katavonon kat BeAtiotonoinon tng xprong tou website
Avaiuaon Acedopevwy & Avagpopeg

[MOAUTIHEG NANPOYOPIEG KAL AMAVTHOEIG

MeETpnon anodoong dladIKTUAKIG NaPoUCiac

METpnon andédoong tTng dla@nuIoTIKAG engvduong (Measure your advertising ROI)



.l' ANAVTNOELC O€ EPpW TNHATA YL TOUC XPNOTEG

[Moool eivat;
[Tolol eivat;

Ano nou g€pxovTal,

B~ L bh =

Tikavouv ] dev KAvouv OTO site 0agG;



Google Marketing Platform

To Google Analytics €ival pia unnpeoia nou Nnpooc@EPETAl
anod tnv Google.

H Google ¢ekivhoe tnv unnpeoia tov NoguBplo tou 2005.
To Google Analytics gival nA€ov n no eUPEWG
Xpnolgonoloupevn unnpeoia tunou web analytics oto
AladikTuo.

Google Analytics

Anuloupyia Aoyaplaopou:
https://marketingplatform.google.com/about/analytics/




|I010TNTEC & MEeTpnoElg

Katavonon tTwv JOUIKWY EVVOLWYV TWV ava@opwVv 0agG.

KaBe avag@opa oto Analytics anoteAeital ano 1OLOTNTEG Kal
LETPNOELG.
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A Metpnoelc (Metrics)

OL HeTPOEIG anOTEAOUV NOCOTIKA OTOLXE(Q.

(OTIONNOTE UNOPEITE VA UETPAOETE)

BaoIKEG KATNYOPIEG HETPAOEWV:
Anoktnon (Acquisition)
2upneplpopa (Behaviour)

Metatponeg (Conversions)



A Anoktnon (Acquisition)

Xpnoteg (Users)
Neol xprioteg (New Users)

[Tepiodol ouvdeong (Sessions)




Acquisition - ArnoKmon

Top Channels

M Social
W Paid Search
M Direct
Display
™ Organic Search
" Referral




A 2upnepl opa (Behaviour)

[TooooTo eykaTtaAewwng (Bounce Rate)
2.eNOeC / nepiodo ouvdeong (Pages/Session)

Meon dlapkela neptodou ouvdeong (Avg. Session Duration)

AplBuoG neplodwy ouvdeong ava xpnotn (Number of Sessions per User)




A Metatponecg (Conversions)

OnoladrnoTe EVEPYELA NOU PETATPENEL TOV EMOKENTN € NEAATN 1 UNOWNRPLO NEAATN
[x:
* OAOKANpWON ayopdag oto eshop

* Online kpdTtnon E¢evodoxeiou 1) event
* 2UMNAAPWON OPHAG EMIKOVWVIOG

* Eyypagr oto newsletter

* Eniokeywn LOG OUYKEKPILEVNG OEAIDAG

» Kowvonoinon apBpou

Conversion rate = To N0COOTO TWV EMNOKENTWY NOU NPAYHATONOLOUV ULO HETATEONN



Anodoon Kamyopuwv & [potovtwy o Eshop

Sales Performance

Product .
Unique Purchases
Product Revenue +

Transaction ID Revenue +

€56,939.42 5,958
% of Total: 100.00% % of Total: 100.00% £59r05709
(€56,939.42) (5,958) % of Total: 100.00% (£59,057.09)
1. Mnoupav €4,865.65 (8.55%) 213 (3.58%) 1. 5344749981-53447 €2,208.16 (3.74%)
2. MmhoOZa paKpupavikn €3,939.53 (6.92%) 712 (11.95%) 2. 5373310130-53/33 €1,629.54 (2.76%)
3. ®opua €3,788.44 (6.65%) 467 (7.84%) 3. 5161934138-51619 €359.16 (0.61%)
4, IeT €3,321.42 (5.83%) 265 (4.45%) 4. 5170164934-51701 €332.32 (0.56%)

5. ®obtep €2,978.73 (5.23%) 333 (5.59%)

6. GopudKl POKPUUAVIKD 5 TY €2,841.96 (4.99%) 210 (3.52%)




Top Conversions Path

Paid Search > Direct Paid Search > Direct x &6 > Pald Search > [ Direct x 12]]

Paid Search > Direct Paid Search > Direct x 4 > Soclal Network > [ Direct x2ﬂ

Paid Search > Direct Paid Search > Direct [ Organic Search ]
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Paid Search > Direct Paid Search > Direct [ Organic Search > [ Direct x 3 > [ Paid Search

Paid Search ) Direct > [ Paid Search x 2 > Direct ]

Paid Search > Direct Paid Search x 2 ) [ Direct [ Paid Search x.?]]

Paid Search ) Direct | Paid Search x 3 > [ Direct ]

[
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Paid Search > Direct Paid Search > [ Organic Search > [ Paid Search x 2 ) [ Direct [ Organic Search

Paid Search ) Direct x 4 > [ Paid Search ) [ Direct ]

Paid Search > Direct x 7 > [ Paid Search ]

Paid Search > Direct x 4 > [ Social Network ]
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Paid Search > Direct x 3 > [ Display > [ Paid Search > [ Direct x5> [ Paid Search x 6 ) [ Display > [ Paid Search ]




A 1010 TEG (Dimensions)

OL 1010TNTEG €ival XOPAKTNPLOTIKA TwWV OEDOUEVWY 0OG (NOLOTIKA OEDOUEVA VIO AVAAUCH TWV

HETPHOEWV).
[1x:
Anpoypa@IKa XapaKTNPLOTIKA
EvdlagpepovTta
, IAIOTHTA METPHZIH METPHEIH
ZUO—KSUEQ MNoin MNepiobol ouvbeonc Iehibec/Nepiodoc ouvbeonc
revaa(ler{] Tonoeeo.ia zav Ppavoicko 2.000 3,74

Bepolivo 4.000 455

- ZUVOUACOUME METPNOEIGC HE 1I010TNTES YIA VO BYAAOUHE CUHTTEPACHATA.



A 1010 TNTEG - Epw TNOELG

[Tola wpa TNG NHEPAG EMOKENMTOVTAL OL MEPLOCOTEPOL XPNOTEG TNV LOTOCEAIdA 0AG;

o M€tpnon = Emokeyelg (IMepiodotl ouvdeong)
KAl avaAuoTe TNV he BAoel Tnv OOTNTA «Qpa TG NUEPAGH

[TOlEC KAUNAVIEG HAPKETIVYK AMOPEPOUV TIG NEPIOCOTEPEG NWANOCELS;
o Metpnon "Metatponeg” kat avaAuoTte Ty he Baocetl tnv wotnta "Kapnavia”

2.€ NOLEG OUOKEUEG TO site 0ag anodidel KAAUTEPA KAl O€ MOLEG OXL;
o 2UYKPIVOUPE "HETPNOELG" peTaTPONWY arnd OLOPOPETIKEG OUOKEUEG

Ao NOLEC OUOKEUEG €EPXOVTAL Ol NEPLOCOTEPOL EMOKENTEG;
o EAEYETE TN AclTOUPYIa TOU responsive yla TIG ONUOPIAEIG OUOKEUEG



3 AIO@NUICTIKEG KANTTAVIEG
..' [Mola atrodidel KAAUTEPQA;

AveTog Eevwvag oTo KEVTPO TOUu PgBUupvou
XaAapwoTE O€ Hia eUXAPIOTN ATHOOPAIPA
KAgiote dwudrtio onuepal

478 KAIK NOCOOTO peTaTpOnWyY 6%

OikoyevelakOg Eevwvag
2 € KEVTPIKO onuEio
EAdTE va O€iTE TI TTPOCPEPOUE!

830 KAIK N0C0OOTO peTaTPONWY 2%

Popavtikdg ¢evwvag oto PEBupvo
MNa éva aféxaoTo Taidl Je TOV AvOPWITO O0G 478 x 0,06 =28,7
Kdavrte kpdrnon Twea! 830x0,02=16,6

630 KALK NOCOO0TO HETOTPONWV 4% 630 x 0,04 = 25,2




