AvayVvwpLOTIKO napakoAoubnong

UA-000000000-0




KwdlKag napakoAoubnong

KaBoAIKn eTIKETA 1I0TOTOTTOU (gtag.)s)

<l-- Global site tag (gtag.js) - Google Analytics -->
<script async src="https://www.googletagmanager.com/gtag/js?id=UA-000000000-0"></script>
<script>

window.datalLayer = window.datalLayer || [];

function gtag(){dataLayer.push(arguments);}

gtag('js', new Date());

gtag(‘'config', ‘UA-000000000-0";
</script>

AVTIYpAYTE KAl EMNIKOAAACTE AUTOV TOV KWOIKA WG MPWTO OTOLXEIO OTNV EVOTNTA KABE 1I0TOOEAIDAG
Nou BEAETE va NAPAKOAOUBNOETE.


http://www.googletagmanager.com/gtag/js?id=UA-000000000-0
http://www.googletagmanager.com/gtag/js?id=UA-000000000-0

Eykataotaon oe WordPress (1)

m M on Ster|n5ig hts https://www.monsterinsights.com/
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WordPress site. _',?.'. Insights
Dashboard
Settings
License Key Type Your license key type for this site is pro.

Your license key type (handles updates and Addons).

https://www.wpbeginner.com/beginners-guide/how-to-install-google- ’3

analytics-in-wordpress S—

Hawving fssues sutomatically authenticating? Click herg to authanticats maniaily .



http://www.monsterinsights.com/
https://www.wpbeginner.com/beginners-guide/how-to-install-google-analytics-in-wordpress/
https://www.wpbeginner.com/beginners-guide/how-to-install-google-analytics-in-wordpress/

Eykataotaon oe WordPress (2)

Insert Headers and Footers Plugin

Settings

Insert Headers and Footers » Settings

Settings

L|nk ug Oénvisq Scripts in Header

(function(i,s,o,g,,a,m})
{i["GoegleAnalyticsObject')=r;i[r]=i[r]llfunctio

nl)i ’
. . . (ifz).g=il(c]l .qll Permalinks
https://www.wpbeginner.com/beginners- R ST
H H . . Date () ;a=s.createElement (o), nsert Headers an
guide/how-to-install-google-analytics-in- e o Footers
WO rdDreSS/ These scripts will be printed in the <head> section, Want to help make this plugir
better? All donations are use
Scripts in Footer this plugin, s6 donate $10, S
now!
Fin maoreé,
Make A Donation


https://www.wpbeginner.com/beginners-guide/how-to-install-google-analytics-in-wordpress/
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[T1POCAPUOCUEVEC KAUMAVIEC

[MpooBeoTte napapeTpous o€ URL, yia va npoodlopioeTE TIC KAUNAVIEG NOU
NAPANEUNOUV EMNOKEYIUOTNTA.

‘OTav €vag xpnotng KAvel KALK o€ €vav oUVOECTHO NAPANOMMNG, Ol MAPAUETPOL NMOoU
NPOOOETETE anooTEANOVTAL 0TO Analytics Kal Ta OXETIKG dEOOMEVA £ival dlaBETIHA OTIC

avagopeg "Kapnavieg”.




[TapapeTpol

Yndpxouv 5 napdauetpol nou pnopeite va npocbEoete ota URL:

utm_source: npoodloplopog Tou dia@nui{OpeEVOU, TOU I0TOTOTTOU, TG dNMOCiEuoNnS K.AM, Nou
OTEAVEL EMNOKEYIHOTNTA OTNV IOLOTNTA 0ag, yia napadeypa: google, newsletter4, billboard.

utm_medium: To y€oo dla@AHIoNG I HAPKETIVYK, VIO NAPADELYHA: CPC, banner, EVvUEPWTIKO dEATIO
NAEKTPOVIKOU TaXUdPOLEIOU.

utm_campaign: TO MEHOVWMEVO OVONO KAUTTAVIOG, TO OAOYKAV, 0 KWALKOG Npowdnang K.Am. yla eva
npo1ov.
utm_term: [NNpoodloplopoG AETEWV-KAELD WY NANPWHEVNG avalhTnong. Eav kaveTe pn autéuatn

NPOCONKN ETIKETWYV OE KAUNAVIEG NANPWHEVWV AECEWV-KAEDIWY, Ba NPEMEL ENiONG va XPNOLUOMNOLEITE
TAV NAPALETPO utm_term yia ToV KABOPIOUO TWV AECEWV-KAEIDLWV.

utm_content: Xpnowponoleital ywa tn dtagoponoinan napopolou NEPLEXOHUEVOU ) CUVOEQUWY OTNV
[l drapnugn. MNa napadetypa, av £XeTe OUO OUVOECLOUG NAPOTPUVONG YIa dpAch OTO idLlo PAVUUA
NAEKTPOVIKOU TaXUudpoUEiou, UNOPEITE VA XPNOIONOLIRCETE TNV NAPANETPO utm_content kat va
OpPIOETE DLAPOPETIKEG TIHEG VIO KOBEVAY, NPOKELIUEVOU VA PABETE nola €kOOON givat nto
QNOTEAECUATIKA.



[0 NnapAdELYUA, UMOPELTE VO XPNOLUONOLNCETE TA
aKOAouBa (euyn TIUNG NAPALETPOU yLla TNV
KAUMNAVIO OEPIVEG EKITTW OEIG:

utm_source = summer-mailer, yla va npoodlopicETE TNV ENIOKEYILOTNTA NOU
NPOKUNTELANO TNV KAUMAVIA LECTW NAEKTPOVIKOU TaXUDPOUEIOU OEPIVEC EKNTWOELG

utm_medium = email, yia va npoocdlopiOETE TNV ENIOKEWYIHOTNTA Ano TNV KAUNAVLO
HEOW NAEKTPOVIKOU TAXUDPOUEIOU OE OXEDN LE TNV KAUMNAVIA EVTOG EQAPHOYNG

utm_campaign = summer-sale,yla va npoodlopiCETE TN OUVOALKN KOUNAVIO

AV XpNOILOMNOLIN0OATE QUTEG TIG NapapETPOoUG, To URL TG NpOCApHOOHEVNG KAUNAVIOG
Oa eivat:

https://www.example.com/?utm source=summer-
mailer&utm_medium=email&utm_campaign=summer-sale



http://www.example.com/?utm_source=summer-
http://www.example.com/?utm_source=summer-

@ Google Analytics | Demos & Tools

Campaign URL Builder

This tool allows you to easily add campaign parameters to URLS so you can track Custom Campaigns in Google
Analytics.

Enter the website URL and campaign information

Fill out the required fields (marked with *) in the form below, and once complete the full campaign URL will be
generated for you. Note: the generated URL is automatically updated as you make changes.

* Website URL

RN

The full website URL (e.g. https://www.example.com )

* Campaign Source

The referrer: (e.g. google , newsletter )

Campaign Medium

Marketing medium: (e.g. cpc, banner, email )

Campaign Name

Product, promo code, or slogan (e.g. spring_sale )

Campaign Term

Identify the paid keywords

Campaign Content

Use to differentiate ads

https://ga-dev-tools.appspot.com/campaign-url-builder/

EpyaAeio
onuoupyiac URL
KQpnaviag otov
LOTOTOMNO
(Campaign URL
Builder




n AvaZnTnon Q

Google Analytics URL Builder

Create URLs for custom campaigns for website tracking

Google

Create Google Analytics URL

|
Website URL |Enter the URL of the web page that you are going to create an ad for. An a I yt I CS U I a
Builder

[omramoipEva)

Campaign Source |facebook
[omramoipEva)

Campaign Medium | Cpc, Cpm, oCpm
[omramoipEva)

Owvopa skotparsiac | Type the name of the Facebook ad campaign here.
[omramoipEva)

Campaign Term |Type a descriptive term for your target audience.

Campaign Content | Type the name of the individual ad here.

Anuoupyia Siedduvong URL

https://www.facebook.com/business/google-analytics/build-your-url



https://www.facebook.com/business/google-analytics/build-your-url

Guidelines yia va onuoupyeic UTM’s

Anuioupynoe Tags yia 0Ao Tto traffic nou ouykevTpwvelg.

‘Otav dnuoupyeic UTM tags va XxpnolHonoLEIG Ul OUYKEKPIMEVN HEBODO, Npoonadnoe
VA XPNOIOMNOLEIG TO id10 AEKTIKO OTAV AVAPEPEOCAL OE OUYKEKPLIUEVA MPAYUATA.

AKOAOUONOE IO OUYKEKPLIUEVN OTPATNYLKI XPNOLUNOWVTAG avaAoya Ke@aAaia A nedd
YPAUMATA.

BaAe oto UTM €va tag nou Ba ava@eEPEL TO HECO OTO OMNoio TPEXEL N dlagruLon,
LUMOPEIC VA XPNOILONOLOELG TO OVOUA TNG NAATPOPHAGC.

‘Oplog 0TV NAPAMETPO TOU campaign To OVOUa TOU campaign
‘Oploe TNV NAPAPETPO term 0€ KATL NOU VA UNOOELKVUEL TO KOLVO NMOU OTOXEUEIG

Oplog TNV NapAPETPO content 0€ KATLNOU VA @O PA TN CUYKEKPLUEVN OLa@LON n¥
Image



Google Analytics UTM parameters cheat sheet

Guidelines yla
va ONULOUPYEILC
UTM’s

Dimension Explanation Recommended use Example

Always use the name of the ad platform, affiliate, email service or google
% publisher. For example, if you're running ads on Facebook then

Source The referrer of the visits. utm_source should be “facebook’, if you use Mailchimp for f‘fienf’:s""
sending emails than it should be “mailchimp”. Y
Just be consistent. Google AdWords automatically sets the

. medium for all paid search to “cpc” so in order to filter out all paid | cpc

Medium The marketing medium. traffic at once a good idea is to always use “cpc”. This means that | cpm
utm_medium should be “cpc” for all your paid traffic, regardless email
of where it comes from.
This one is simple. Always use the campaign name, and keep
utm_campaign identical to the campaign name. This means that if s .

4 PRt SO iy ummer special
. sy . your Twitter campaign is called “Christmas special” then :

Campaign The name of the campaign, if applicable. utm_campaign should be exactly “Christmas special” too. The g:a:;grk?gggl cart dropoffs
same of course goes for all other campaigns, regardless of them g
being email campaigns or campaigns on other ad platforms.
Google AdWords automatically sets this to the keyword (for paid
search), provided that you have auto-tagging enabled. Term is ;

Term zgy\';’;'fgr‘:{;ei? itslsedi:;rnsejsrgg gsiaf;?‘;igli:er thus used to signify how the ad is targeted. Therefore the ﬁgn,; zglio

me‘;u Siorce b trtlye plevelybelow e campii ?1 recommendation is to use it in the same way for all other traffic
paign. sources where you have a targeting. For Facebook for instance,
this corresponds to the ad set name.
. . . e The important bit here is for you to be able to understand which .
Content meiv?gusafggt:m' Typically used for kdoniving ad this corresponds to when going through the data in Google 'g::]f igiig:ﬁ
’ Analytics. Pick a name that describes the creative well.




Google Analytics Demo Account

AOKILAOTIKOG AOYAPLACHOG

MaBete nelpapatilopevol pe dedopeva ano 1o Google Merchandise Store.

O JoKIHaOTIKOG Aoyaplaocpdg Google Analytics gival €évag nAApwG AEToupylkog Aoyaplaopog Google Analytics otov onoio
unopei va anoktnoel npooBaocn onoloodnnote XpHotng Google. Eival évag noAU KAAOG TpOnoG va OeiTe NPayHATIKA
ENXEPNUATIKG OEDOUEVA KAL VA NEIPAUATIOTEITE PE TIG duvaToTnTEG TOou Google Analytics.

Google Analytics
Demo Account

https://support.google.com/analytics/answer/6367342



https://support.google.com/analytics/answer/6367342
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Google Analytics

BorOela yia to Google Analytics ==
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https://support.google.com/analytics?hl=el



(Google Analytics Academy

Analytics Academy Courses

Google Analytics for
Beginners

Learn the basic features of
Google Analytics including how to
create an account, implement
tracking code, analyze basic
reports, and set up goals and
campaign tracking.

Advanced Google
Analytics

Learn about advanced Google
Analytics features including data
collection, processing and
configuration, and more complex
analysis and marketing tools.

Google Analytics for
Power Users

After you're familiar with the
range of features Analytics offers,
learn and practice actionable
analyses to track business
performance and identify areas
for business improvement.

9

Getting Started With
Google Analytics 360

Learn about powerful Google
Analytics 360 features that are
not available in the standard
product, and gain insight into how
you can benefit from integrations
with BigQuery, Google Marketing
Platform products, and Google Ad
Manager.

2>

https://analytics.google.com/analytics/academy/




Links

Google Analytics Blog E

https://analytics.qgoogleblog.com/ Googlcle3 IAnalyﬂcs
og



https://analytics.googleblog.com/

